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Most of the internet is based on accumulating or
sharing information. This module talks about how
you help people quickly get the information they are
looking for and making a profit for your efforts.

Let’s get to work!




THE BASICS OF INFORMATION PRODUCTS

-

An Information Product is a way to tell others about your knowledge and
insights

The key to the process is to take something intangible -- the knowledge in
your head (or someone else’s) -- and turn it into something that others can
enjoy and use even when you're not around.

* Allows you to impart your knowledge to the masses

You first need to have a hungry niche market

* Understanding of your audience and what they want to learn, and a handle /
on how you'll market to them.

A compelling idea does not need to be original. But you should be prepared
to look at the idea in new, fresh way.




HE BASICS OF INFORMATION
PRODUCTS

REASONS WHY INFORMATION PRODUCTS
WORK AS A PASSIVE PROFIT STREAM

0 Can be created with little or no money

Vo savery G OLD RIS L

Q Available via the web 24 hours a day around the world

Q Can be reproduced in any quantity. Simple as transmitting a file.

0 Inventory and shipping concerns are completely eliminated

° Customers get instant satisfaction in receiving what they paid
for.
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TYPES OF INFORMATION PRODUCTS

WHAT THEY WANT AND HOW THEY WANT IT

Newsletters

\

Video Products
Coaching

Platforms
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Creating Information Products can be 0 n what typ€of
product you are creating). But they can alsc | S

-

r ?wrote the

-

But there is a real satisfaction in knowing
content and made your timelines. '

Primarily though, you create an Information Prod

* Selling your product for a profit and bt;il di
«  Giving your product away as an incentive to grow

working on you (your

Remember that you and your product are the same.$ e
personal “Brand”) so that customers learn to trust your

You will ultimately create and recommend many information products. Become known
the social media world. Make connections and get mentors.

You can also partner with people who have expertise that you do not have




« Theactual processis broke (
specialty area of expertise on thel :
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Step one is the pre-work (mi » S S~
Step two is creating the actual prt n paper)
Step three is how to distribute (or 7
Step four is the “after-sale” pr e’f-; customer and what
to do next) . =




CREATING INFO

-
» Here are some tips to ensure y«

time k. b =
 Demand - Do your researckt ‘;‘ your product

 Forums, magazines, Youll \mazon books

e Quality - The quality ofy , fl‘f ion

« Presentation - “Your steak has 8 »~ life with
appropriate graphics, cover logos, '--r nd in hand
with quality. Make it look profes ;; | -

. Repeat Business - One of the en of
your customers to come back for mo
idea pool.

: .hrtl-ré first

onp od uct is to get
- as you develop your




CREATING INF

« There are a few popular methods for
product: ~

+ One method is “PFC” e P
* P=Problem F = Fear C = Curiosit -
: , = -

+ Solving someone’s problem is ob: YOU | ather your
thoughts. ( 7hese can be sum mari:

« Taking somebody from a position o
people’s attention. ( 7Ais potential cu:

like they re heading down a road tc

OV

» Addressing the needs of the curious. Tho

win. They want confirmation that the impossible
buy an entire grocery cart of food for $10?)

:- V ays get
because they feel
nt 1 what it’s like to
fact possible. (How can you
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Another method for gathe )’ écl-miqbue.

et v e

Jreime

Mind Mapping is a visual t_qol.:" "igs,,.

Mind Mapping helps you to st ruct “9:‘ in analysis,
recall and new idea creation. —

~ —
= g

Mind Mapping avoids dull, Ii'neai: ‘ ..-'Wﬂh‘en you

are creatively trying to think of a new




CREATING INF -
« Howyoudoa Mlnd apis eas i -
+ Startwith a blank sheet ¢ Key topic.
+ As you think of sub-topics and connect
themwithaline. R
« Repeat this process for as m ;:,\ with.

———

=g P =

—

 There are also software solutro S a\ 1apping. Popular
ones include: - =

« www.imindmap.com
« www.mind42.com (free)
« www.coogle.it (free)

» Google “mind mapping” for additional tools


http://www.imindmap.com/
http://www.mind42.com/
http://www.coogle.it/
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The last method to mention is
linear thinking. .

The best way to visualize this is:
you outline the key chapter >

For each section you ask youl
* What's the benefit of thls =
- What are the steps involve 43:
« How do you execute each ste| P
» Etc.. -
Then you go back and add your content under eac
Look at the product outline template

I'T\_es known as
cept after
‘r ee‘per
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* Here are a few other thoughts v sroduct

Editing - You will need to r
person’s opinion on content =

Title - Don't forget that you'r r bo y of work.
Something short but meaning .

Domain name - Also think abc hat is possibly
available as adomain name. —
Formatting - Use plenty of white rger fonts (14pt

@ a trusted

-m

or greater) for ease of readlng N

Book Cover - Youcandoit yourse
cover is a must

« Fiverris also a great resource for book cover creation

out a catchy book

() |



http://www.fiverr.com/
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* There are many avenues .e'maArketing
of your Information Product =

» Distributing your oroduo
you can use as a service o

Jﬁ‘;.

« Sales Page - You either net
separate website just for “-;

« Using affiliates - Using affiliat Iargest
audience in the shortest amc ount ¢ =

« Get the word out - Promote o? t by L sing social
media, paid traffic and free traffic. C onials about your
ink of how to promote

work. Plan a giveaway or sales event. Always

platforms which

tir web5|te ora




CREATING INFC NG -

 Distributing your I C y'ou;"eésy for
your affiliates and ultimate >

» An example of a Distributior §4us,,e is

WWW.jvz00.com, WwWw.click -
* Features that you want in a dis =

» Amarketplace for your p S

 Group of hungry afflllat |
» Trusted partner E
» Ease of use



http://www.jvzoo.com/
http://www.clickbank.com/
http://www.udemy.com/

CREATING INFC

* Your sales page ( Landin goestoget a

solution to a problem th
 Features of a good Iandln_-

Headline - draw you
Your Story - Connect -;L |
Paint a picture - How thei [ ur solution

s

Building value - Bonuse es
Offer aguarantee
Call to action

Close the sale - “PS” get them off o




CREATING INFOR NG -

—

Affiliates are the number
Having affiliates to§'é||'y
Networking is key to being
How can you serve the affi
* Emailing your list v
« Offering a download page
+ Sendingthemagift
Be creative and standout.
« Send a postcard ' | |
Facebook networking groups and Facebook Messenger
Posting on Launch Boards
Find affiliates on popular platforms

e Ezine articles / Youtube / etc
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Paid trafficis the qU|ck st wa
« Google AdWords - (Most ofe

= i IC(I
» ~ -~
J. . - ,

. niches)

-

&

« Bing Ads (Yahoo/Blng traq ic ts)

* YouTube video ads (Target—e xab bi (1a%)

« Facebook ads (Targeted pop_ __|srtors)
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CREATING INFORR IC"
Free traffic is just that - | ‘?’*““ having a
customer come to you that yc -uId take a
little longer. But you may find y: -
« YouTube videos (easy to c: _ traffic)

— 7

* Blogging (Great way to build a t: | ,_l ree traffic

e

potential) i s

i

« Content Marketing (articles, web 2.0

» Podcasting (Quick way to build authority)




TAKE ACTION TODAY! :

“APPLIED” KNOWLEDGE IS POWER !
KNOWLEDGE IS NOT POWER

1. Everyone has a problemyou cansolve! Find
their need and solveit.

2. Whattype of information product will
match your skills and comfort.

3. Createyour product. Think through what
youwant to say and make it unique to you.

4. Gettheword outthatyouhave a solutionto
their problem. Marketing is key.

5. Onceyouunderstand this method, you can
repeat this many times over.

f .
s



